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Acotel Group at a glance
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One of the leading players in the Information Society
Growth based on technological competences and business vision

Full in house technological development

2000
Acotel Group 

listing
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‣ Revenues close to 140 M€, up 57% on FY 2008, thanks to the 
strong growth registered both in B2C VAS worldwide and B2B VAS 
in the Middle East

‣ EBITDA 4.7 M€, up 101% on FY 2008
‣ Net profit 1.3 M€, compared with 6.5 M€ of FY 2008 (which  

benefited from income from investments of 7.94 M€ deriving from 
Intesa Sanpaolo’s purchase of equity interests in Noverca Srl and 
Noverca Italia Srl)

‣ Net funds 43.3 M€, up 12.5% on FY 2008
‣ Launch of Noverca MVNO in Italy, in partnership with Intesa 

Sanpaolo banking group
‣ Improved international presence, thanks to the launch of B2C 

Value Added Services in Mexico and Argentina

FY 2009 - Highlights
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FY 2009 - Highlights

€000 FY 09 FY 08 ChangeChange

Revenues 139,420 88,698 50,722 57.2%

EBITDA 4,707 2,343 2,364 100.9%

EBIT (^) 2,180 940 1,240 131.9%

Net profit (^) 1,544 6,564 (5,020) (75.5%)

FCF (^)(^^) 4,801 13,979 (9,178) (65.6%)

(^)   FY08 benefitted from income from investments of 7,94 M€ deriving from Intesa Sanpaolo’s purchase of equity interests
        in Noverca Srl and Noverca Italia Srl
(̂ )̂  FY08 benefitted from Intesa Sanpaolo’s purchase of 4,75% of own shares

(^)   FY08 benefitted from income from investments of 7,94 M€ deriving from Intesa Sanpaolo’s purchase of equity interests
        in Noverca Srl and Noverca Italia Srl
(̂ )̂  FY08 benefitted from Intesa Sanpaolo’s purchase of 4,75% of own shares

(^)   FY08 benefitted from income from investments of 7,94 M€ deriving from Intesa Sanpaolo’s purchase of equity interests
        in Noverca Srl and Noverca Italia Srl
(̂ )̂  FY08 benefitted from Intesa Sanpaolo’s purchase of 4,75% of own shares

(^)   FY08 benefitted from income from investments of 7,94 M€ deriving from Intesa Sanpaolo’s purchase of equity interests
        in Noverca Srl and Noverca Italia Srl
(̂ )̂  FY08 benefitted from Intesa Sanpaolo’s purchase of 4,75% of own shares

(^)   FY08 benefitted from income from investments of 7,94 M€ deriving from Intesa Sanpaolo’s purchase of equity interests
        in Noverca Srl and Noverca Italia Srl
(̂ )̂  FY08 benefitted from Intesa Sanpaolo’s purchase of 4,75% of own shares

€000 31/12/2009 31/12/2008 ChangeChange

Net funds 43,296 38,463 4,833 12.6%

Total shareholder’s equity 68,782 65,200 3,582 5.5%

Net invested capital 25,486 26,737 1,251 (4.7%)
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FY 2009 - Sectorial analysis

€000
Value
added

services

Mobile 
messaging
and media 
solutions

Security
Systems

Mobile TLC
Eliminations

Other
Total

Revenues from third 
party customers

127,458 9,845 1,851 266 - 139,420

Intersegment revenues 0 307 0 0 (307) 0

Total revenues 127,458 10,152 1,851 266 (307) 139,420

EBITDA 10,063 (1,316) 302 (4,333) (9) 4,707

Amortization (528) (376) (4) (1,619) - (2,527)

Finance income 1,593 30 1 25 - 1,649

Finance costs (926) (126) (13) (8) - (1,073)

EBT 10,202 (1,788) 286 (5,935) (9) 2,756

Taxes (1,212)

Minority 
interests

239

Net result 1,311
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Revenues by Areas and Brands

Business AreaBusiness Area Brand Markets Revenues FY09
(€M)

Revenues FY08
(€M)

Mobile Value 
Added 

Services (VAS)

B2B

Italy, Brasil 14.1 17.5

Mobile Value 
Added 

Services (VAS)

B2B

Middle East, Africa 8.5 4.9
Mobile Value 

Added 
Services (VAS)

B2C
USA, Brasil, Turkey, 
Spain, Italy, Mexico, 

Argentina
104.9 51.7

Mobile messaging & 
media solutions

Mobile messaging & 
media solutions

Worldwide 9.8 12.7

Mobile 
telecommunications

Mobile 
telecommunications

Italy 0.45(^)
(9 Months of activity)

-

Security systemsSecurity systems Italy 1.8 1.9

Total 139.4 88.7
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(^) 0,27 €M of Group’s competence
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Revenues

7

0

25

50

75

100

125

150

M
€

13 14
13

15
16

16 28

5 8 15
49 54 73

111

2003
2004

2005
2006

2007
2008

2009

Italy Abroad

B2C sales are driving revenues since 2006
Reduced dependance on Italian domestic market: 72% in FY03 vs 20% in FY09

CAGR 03-09: +41%
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EBITDA
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Positive EBITDA round the years despite the absorption of resources
to finance the launches of Flycell (2005) and Noverca (2009)

EBITDA
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Net Funds
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Positive cash flow during the last three years
Net funds above 43 M€
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Revenues by area
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North America
36.6

Latin America
36.2

Italy
28.1

Other european countries
23.5

Africa
3.4

Middle east
10.2

Asia
1.6

(2009, M€)

A balanced geographic portfolio assures business stability
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New York (56)

Rio de Janeiro (29)

San Paulo (9)

Dublin (37)
Rome (112)

Madrid (4)

Bucarest (21)

Istanbul (5)

Beirut (81)

Capetown (2)

Nairobi (6)

Dubai (20)

Amman (61)

Kuala Lumpur (8)
Panama (1)

Among the Italian companies with stronger direct foreign presence
75% of 453 employees work outside Italy

16 offices in 15 countries

International presence
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Jakarta (1)
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Stock performance
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2009 performance: +72,97% (vs +26,89% of FTSE Italia STAR)
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Shareholders
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(Updated on January 5, 2010 
on the basis of available 

information and 
communications received as 

per applicable laws

Market
26.952%

Own shares
1.350%

CLAMA SA
15.950%

CLAMA Srl
41.437%

EMME TRUST
7.507%

Euromobiliare
2.054%

Intesa Sanpaolo
4.750%
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‣ Commercial activity began on March 2009 - marking the 
Group’s entrance in the Mobile Telecommunications as MVNO

‣ Joint Venture with Intesa Sanpaolo bank (more 10 millions 
customers)

‣ Organization structured to be deployed at international level 
partnering with with companies having large customer base and a 
core business which can benefit of mobile TLC

‣ Full technological independence

Nòverca initiative
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Nòverca initiative
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Acotel Group SpA

Noverca S.r.l.

Noverca Italia S.r.l.

 90%

66%

Noverca estere

Foreign Partner

Noverca estere

Commercial or industrial 
agreement

Local Noverca

Organization structured to deploy the initiative abroad

customer base, development of sinergies at 
commercial level, joint offers

Owns the technologiocal 
platform and operats as MVNE 

(Mobile Virtual Network 
Enabler)

Marketing, sales and 
customer care
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‣ Mobile Virtual Network Operator in Italy
‣ Present distribution channels:

• Intesa Sanpaolo branches and web site
• Lottomatica
• Panorama (mass retailers)
• web site www.noverca.it

‣ Competitive and broad commercial offer
• mobile telephony (GSM and UMTS network)
• “Voice over Internet Protocol” services
• Infotainment
• Location Based Services

‣ Joint marketing with Intesa Sanpaolo bank
‣ Commercial activities began at the end of March 2009 and 

gradually developed over the time
‣ 100.000+ SIM cards distributed (at December 31st, 2009)

Noverca Italia Srl
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Mobile Telecommunications
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http://www.noverca.it
http://www.noverca.it


Noverca Italia Srl
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Noverca Italia Srl
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‣ Joint marketing with Intesa Sanpaolo bank
• Innovative Mobile banking services based on USSD protocol
• Below The Line communication c/o the bank branches
• Joint Radio advertising
• Aggressive promotion campaign in December 2009 (and January 2010)
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Noverca Italia Srl
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‣ Joint marketing with Intesa Sanpaolo bank
• Innovative Mobile banking services based on USSD protocol
• Below The Line communication c/o the bank branches
• Joint Radio advertising
• Aggressive promotion campaign in December 2009 (and January 2010)

Tuesday, 16 March 2010



Flycell
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Mobile Value Added Services (B2C)
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Flycell
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‣ Revenues FY 2009 105 M€
‣ HQ in New York
‣ Presence in USA, Turkey, Brasil, Spain, Italy, Mexico and Argentina
‣ WEB distribution channel
‣ Single technological platform

Mobile Value Added Services (B2C)

Tuesday, 16 March 2010



Acotel SpA and Acotel do Brasil

21

‣ Acotel SpA (Rome)
• Revenues FY 2009 9.7 M€

‣ Acotel do Brasil SA (Rio de Janeiro)
• Revenues FY 2009 4.4 M€

‣ Strong partnership with Telecom 
Italia in both markets

‣ Exclusive management of 
“ScripTIM by Acotel” in Italy

Mobile Value Added Services (B2B)
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Info2Cell
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‣ Revenues FY 2009 8.5 M€
‣ Acquired 2003
‣ HQ in Dubai, branches in 

Amman and Riyad
‣ Presence in 14 Middle East 

countries and Africa
‣ Direct interconnection with 36 

mobile operators

Mobile Value Added Services (B2B)
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Jinny Software

23

‣ Revenues FY 2009 9.8 M€
‣ HQ in Dublin (Ireland)
‣ 30% of total employers active in R&D
‣ Branches in Dubai, Kuala Lumpur, San Paolo, Nairobi, Panama and 

Bucharest
‣ New range of products and services dedicated  to mobile 

advertising

Mobile messaging & media solutions
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Jinny Software
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Mobile messaging & media solutions
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Jinny Software
200+ platforms in over 60 countries

over 70 satisfied customers
over 500 million subscribers
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AEM SpA
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‣ Revenues 9M 2009 1,8 M€
‣ First Tier customers: Banca 

d’Italia, ACEA, 
Confindustria and 
Telecom Italia

‣ Strong competences in 
telesurveillance, CCTV and 
access control

Security systems
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Disclaimer
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This presentation contains forward-looking statements that rely on a 
number of assumptions and are subjects to risks and uncertainties, 
many of which are outside the control of Acotel Group S.p.A., that 
could cause actual results, performance or events to differ materially 
from those expected in or implied by such statements.
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