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2012 – The business areas!
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ü  Revenues: 99 M€, down on the 109 M€ of 2011 due to the investment in the 
new products launched by Acotel Interactive for diversification of the business 
model#

ü  EBITDA: 1.1 M€, down on the 6,1M€ of 2011 due to heavy investments in new 
products launched by Acotel Interactive, Acotel TLC and NET#

ü  EBIT: (3,5) M€, down on the 2,6M€ of 2011 after amortization and depreciation 
and impairment of non-current assets#

ü  Net profit: (6) M€, vs. a net loss of 1,9M€ of 2011#

ü  Net funds at 31 December 2012: (29,6) M€, down on the 37M€ at the end of 
2011#

2012 - Overview!
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2012 – Overview!
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£0 2012 2011 Change 

Revenues 99,387 109,197 (9,810) 

EBITDA 1,141 6,066 (4,925) 

EBITDA margin 1.13% 5.21%   

EBIT (3,487) 2,596 (6,083) 

Net profit (loss) (6,053) 1,860 (7,913) 

  

£0 31/12/2012 31/12/2011 Change 

Net funds (29,562) (37,193) 7,631 
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Mobile Market is changing, new role of TLC 
and new market for NET!

The change, the new role in the 
mobile market and not only.#



ü  Performance advertising investment for quarters#

ü  During 2012 investment has moved on gaming products used on smartphones#

How Acotel Interactive is changing?!

STAR Conference 2013, Milan 



ü  Number of new countries’ markets launched by Q#

ü  During 2012, we doubled the number of markets achieved mainly in the Middle East 
and Latin America: a year of investment in these countries where the results of 
revenue and profit will come after the first half of 2013#

How Acotel Interactive is changing?!
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ü  Details of REVENUE markets for new products#

ü  Latin America and the Middle East show a remarkable growth quarter on quarter: 
this will contribute significantly to revenue growth in 2013 #

ü  U.S., MX and Europe shows the detail in the growth of gaming and smartphone 
products. We left the business ringtone to invest in the future.#

How Acotel Interactive is changing?!
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How Acotel Interactive is changing?!

 The change in business model and 
the investments made in 2012 in 

Latin America, the UAE, and 
Europe once again demonstrate 

the ability of  Acotel Group to 
anticipate the ever-changing mobile 

market 
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ü  Be noted that in markets considered arrears as Mexico, Peru, Turkey achieving 
great results with exclusive services for smartphones #

Acotel Interactive is changing: gaming in 
Mexico!
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ü   US MARKET is growing from 0 to more than 2 Million in just 2 quarters#

Acotel Interactive is changing: gaming in 
USA!
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ü  Numbers of match played on own platform is in an high growth from the Q3 2012 to 
Q1 2013 #

ü  All the games are totally owned by Acotel Interactive so there is no 
cost of revenue share or royalty!

How Acotel Interactive is changing?!
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ü  Launched on January in Mexico the pc platform for games , that will be launched 
on Facebook,  Itunes (App store) and Google play in Q2 2013.#

ü  Other countries as Brazil, Turkey and all LATAM will be nexts!

How Acotel Interactive is changing: 
Skillsweet as an example 

STAR Conference 2013, Milan 



ü   Android and iOS are most provided 
smartphones in the U.S. and in all new 
market which Acotel Interactive goes 
direct to.#

ü   The investments made in 2012 on 
products more in line with the future are 
rewarding#

How Acotel Interactive is changing?!
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Acotel TLC as an MVNO, MVNE and MVNA.#

Mobile Market is changing, new role of TLC 
and new market for NET!



Acotel TLC:!

ü   Consolidation of the first Italian FULL 
MVNO resulting in migration of the 
customer base platform ESP#

ü   Closure of agreements with new 
sales networks in the Italian territory, 
to increase the availability purchase of 
SIM Noverca#

ü   Some names that have signed 
agreements in 2012 with Noverca 
Italy:#
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Acotel TLC as an MVNO/E!
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The launch of the first 
official partner 

program  with the 
operator Terrecablate 

to sell personalized 
mobile services by 

Noverca for their 
customers, service 
made ​​possible by 
quality to be FULL 

MVNO"
"

Acotel TLC as an MVNO/E!



ü Channel Partners are at the center of sale activities in 
the business area Acotel TLC.#

ü Tyntec is an example on how the Noverca platform 
can enable a service provider to offer TELCO 
services to all its customer base all around the world.#

Acotel TLC as an MVNO/E!
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ü   Acotel TLC offers practical solutions of proven efficiency developed 
over the years through its FULL Italian MVNO, or through other group 
companies Acotel#

Acotel TLC as an MVNO/E!
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Acotel TLC as an MVNO/E!
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New technological infrastructure based on four mirrored and interoperable nodes has 
been implemented to support the Group’s business at worldwide level.#

#

#

#

#

#

#

#

#
!
!
!
!
!
!

Acotel TLC as an MVNO/E!

CRM – Customer Relationship Management#
NOC – Network Operating Center#

Rome 

Rio de Janeiro 

New York 

CRM 
NOC 

Dubai CRM 
NOC 

CRM 
NOC 

CRM 
NOC 
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Acotel NET the new business area for energy 
managment.#

Mobile Market is changing, new role of TLC 
and new market for NET!
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Acotel Net (www.acotelnet.com) is devoted to the development of modular and 
customizable solutions designed to enable various applications:#
#
ü Automation and Control!
ü Monitoring of objects, locations or people!
ü Automatic data collection from field sensors!
#
in several contexts#

Acotel NET: market and solution!
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SERVIZIO APPARATOVENDITA

CO
ST
O

ALTO

BASSO !
ü  The choice of the company is positioned in a quadrant where the strong chain 

integration, low cost and excellence in customer care and customer retention 
processes offer the greatest opportunity to develop the business with a reasonable 
margin of profitability and growth#

Acotel NET: competitors arena!
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Acotel NET: market revenues!

Revenue from the 
energy 

management 
system are 

estimated in 6 
Billion dollars in 

the next 6 years."
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Acotel NET: revenue by segment!

Graph shows how 
revenues are 

getting higher for 
each segment in 
the next 8 years."
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Fonte: Efficency – Renael , Ministero Ambiente !

ü  Lower fuel consumption means lower CO2 emissions and under certain 
conditions the recognition of the right to use the “white certificates” (TEE Title of  
energy efficiency).#

Acotel NET: ESCO (Energy Saving COmpany)!
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#
#
Real time monitoring of consumptions and other data#
Reduction of GHG (Greenhouse gas) emissions#
Automated energy savings and alerting#
Solution for building and industrial plants#
Flexibility and low implementation costs#
#
#
#
Enabling smart metering functionality at affordable cost 
Cost savings through complete automation of reading  
Support to consumption forecasts#
Online access to data#
Real time billing#
Alerting#

Acotel NET: solution for the market!



Acotel NET: service on the cloud!
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Graph shows 
the central 
role of the 

Acotel NET 
platform 

based on 
cloud system."



This presentation contains forward-looking statements that rely on a number of 
assumptions and are subject to risks and uncertainties, many of which are outside the 
control of Acotel Group S.p.A., that could cause actual results, performance or events to 
differ materially from those expected or implied by such statements. 
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Disclaimer!


